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Chr. Hansen is committed to solving

global challenges with our products.

82% of Chr. Hansen's revenue have a
documented, positive impact on the

UN Sustainable Development Goals

(SDGs) 2,3 and 12

www.chr-hansen.com/sustainability
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The food and health industries are radically
changing. What hasn't changed is our promise
to offer natural solutions that help solve some
of the biggest challenges facing our planet.
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We do this by offering products that promote

better farming, good health and less waste.

Better Farming (SDG 2)

We help our customers meet
the rising food demand in a
sustainable way. We enable our
customers to offer products "free
from pesticides” and "antibiotics
reduced"”, while safeguarding the
environment, local communities
and animal welfare

2025 Goal

25 mio
hectares

Cover 25 million hectares

of farmland with our natural
solutions. Equivalent to the size
of the UK.

Good Health (SDG 3)

Our natural ingredients help food
manufacturers to produce tasty
food with less salt, fat and sugar,
and eliminate the need for artificial
additives and colors. We offer
natural bacteria and probiotics
that can boost good health and
potentially reduce sick days

2022 Goal

6 new
products

Launch 6 new products with

a documented health effect.
Equivalent to reaching half the
American population with a
Chr. hansen product.

Our operational foundation

More efficient
production

Less food
waste

Less
waste
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Less Waste (SDG 12)

Our products help food
manufacturers and retailers use
nature’s own resources to increase
yield, reduce waste and CO,
throughout the supply chain and
offer consumers products that are
safe and stay fresh for longer.

2022 Goal

1,2 mt waste
reduction

Reduce global yogurt waste by
1.2 million tons. Equivalent to
the annual yogurt consumption
in Germany.

Responsible Environmental Workplace Business

sourcing sustainability responsibility integrity

We work hard to improve our operational foundation and have ambitious targets for our performance.
Please see our reporting on all targets at www.chr.hansen/sustainability
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